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PERSONALISED NUTRITION

CULTURED FARMING

BIO-PLASTIC MARKERS

MICRO-ALGAE FOODS

FARMING TO ORDER

NON-TARIFF BARRIERS

REGENERATIVE SYSTEMS

ANCIENT AND HERITAGE

BY AND CO PRODUCTS

FOOD WASTE RECOVERY

ZERO HUNGER

BIOSECURITY

NOVEL PROTEINS

ARTISAN AND CRAFT

GENE EDITING

BIOTECHNOLOGIES

BREXITCOUNTERFEIT PROTECTION

CANNABIS ECONOMY

LOCAL FOOD

LIFESTYLE ENABLED FOOD

FOOD DELIVERY SYSTEMS

MODERN SLAVERY

LICENSE TO OPERATE

FOOD PRINTING

ANTIBIOTIC RESISTANCE

CLONING

WATER RESILIENCE

DRONES AND ROBOTICS

ZERO CARBON FOOD

RESILIENT RURAL ECONOMIES

FUNCTIONAL FOODS

SHARING PLATFORMS OPTIMISING BLUE LARDER

DIGITAL AUGMENTED FARMING

VERTICAL FARMING BLOCKCHAIN LEDGERS

SOCIAL IMPACT AGRICLIMATE CHANGE

PREVENTATIVE HEALTHVEGAN AND FLEXITARIAN

AND MANY MORE…..
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Plant 
based

Other 
options

Cellular 
farmed



Other key issues 
facing global 
agri-food 
businesses
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Every consumer 
is driven by 
their personal 
circumstances
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TANGIBLE 
CAPITAL 
ASSETS

PEOPLE BRAND 
EXPERIENCE INNOVATION CONSUMER 
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The information contained herein is of a general nature and is not intended to address the circumstances of any particular individual or entity. Although we endeavour to provide accurate 
and timely information, there can be no guarantee that such information is accurate as of the date it is received or that it will continue to be accurate in the future. No one should act on 
such information without appropriate professional advice after a thorough examination of the particular situation.
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Thank you

Ian Proudfoot
Follow me on Twitter: IProudfoot_KPMG
Email: iproudfoot@kpmg.co.nz
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